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RFP 2023-04

Thank you for the opportunity to introduce the District to Camp Pickle. 

The Request for Proposal to Design, Finance, Develop and Operate a Racquet Sport Facility at 
Park Site Located in Boca Raton, FL. delivers an opportunity to bring Camp Pickle to Boca
Raton. As an industry leader in eatertainment concepts, Camp Pickle not only fulfills the 
District’s desire for pickleball courts but brings a comprehensive craft food, beverage, and 
entertainment experience to the District. Pickleball attracts players across all demographics 
creating opportunities for friends, families, and communities of all ages to socialize and 
connect. Designed to support both ala carte guests and community or corporate events, 
Camp Pickle fosters those connections and drives business and revenues to the District 
through an unmatched guest experience.

Along with our development partners, we have the flexibility to tailor a public/private 
partnership structure that will benefit both the District and Camp Pickle. Our award-winning 
design, development and operations team has personal ties to the area and would relish the 
opportunity to become an asset to the community.

Sincerely,

Robert Thompson, CEO
Camp Pickle Growth Co, LLC

©Angevin & Co.
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Camp Pickle is nostalgic Americana. A place and time 

when friends and families warmly gathered over 

recreational pastimes such as horseshoes, darts, 

bowling, deck shuffle, and maybe a drinking game or 

two. And now, pickleball, America’s fastest growing 

sport*, is set to join the pantheon of classic American 

recreations for both competitive and casual 

experience seekers. Set in a 1940’s rustic “summer 

camp” aesthetic, Camp Pickle is the new “national 

park” experience for all ages. It provides an 

atmosphere for large and small groups, singles, and 

companion matching. Its core business is a scratch 

kitchen and craft libations operation utilizing the 

variety of recreational activations as the magnet to 

generate what is anticipated to be 83% food and 

beverage sales. We believe Camp Pickle sales will live 

at the top of the ladder in an eatertainment category 

known for high unit volumes.

Experience Camp Pickle 

*Source: Pickleball Frenzy: The race to open eatertainment hotspots, FSR Magazine, June 2023

©Angevin & Co.
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The DNA of Camp Pickle is a dynamic 
combination of elements that together 
create one of the most exciting looks at 
eatertainment since 2010 when Punch 
Bowl Social founder, Robert Thompson, 
reimagined the category with an award-
winning brand. Our wood-fired menu 
features crave-worthy, made-from-
scratch dishes inspired by Mexican zest 
and southern American comfort food. 
Camp Pickle’s high-volume craft 
beverage program features thoughtfully 
curated drinks that offer something for 
everyone, whether they’re playing 
pickleball and lookin’ to refresh booze-
free, or stretching happy hour into the 
twilight hours. Our social gaming 
program was built to provide each 
customer who enters our camp with an 
authentic, customizable experience –
one that’s perfect for creating quality 
family time, creating friendships, and 
blowing off steam with coworkers.

©Angevin & Co.

Reference to any specific enterprise, strategy or investments made directly or indirectly in this presentation cannot predict
that future performance will be profitable, equal any corresponding historical performance level(s) or be suitable as an 
investment due to various factors including changing market conditions. For further information on this subject, please see 
page 51 of this presentation.
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Camp Pickle will boast the most 
experienced eatertainment
management team in the industry.

Founder and CEO, Robert Thompson, 
has been successfully developing and 
operating eatertainment venues since 
1997, longer than any executive in the 
eatertainment sub-segment. Thompson 
has capitalized, developed, and 
operated 25 large format eatertainment
units. His assembled management 
team, fresh off a decade’s long growth 
push with Punch Bowl Social, has the 
institutional knowledge to ensure Camp 
Pickle’s success.

Punch Bowl Social
• Grew to over 20 units across the 

country (avg sq ft 23,000)
• AUV $7.2m
• Backed by leading private equity 

firm L Catteron
• L Catterton sold its interest in Punch 

Bowl to Cracker Barrel (NYSE:CBRL) 
at a valuation of $185 million
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While Chicken-N-Pickle and recreational 
courts in city parks across the nation are a 
fun way to experience pickleball, no 
company has coupled an efficient facility 
layout with an enveloping “brand” 
consumers can sink their teeth 
into. Leveraging the team’s track record for 
such recognitions as “2019 Fast Company 
Magazine’s 50 Most Innovative Companies 
in the World” and Nation’s Restaurant News 
“Breakout Brand” as well as “Hot Concept” 
awards, we believe Camp Pickle will quickly 
become the cream that rises to the top of the 
barrel.
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Reference to any specific enterprise, strategy or investments made directly or indirectly in this presentation cannot predict
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Founder and CEO, Angevin & Co
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Board Member / Strategic Advisor
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Board Member
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Board Member
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Chief Operating Officer
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Chief Administrative Officer &
VP of Construction Finance
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SVP of Construction
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Director of Preconstruction
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VP Beverage Operations
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Culinary Director
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VP of New Restaurant Openings
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Architecture & Interior Design

FAM Design is full-service design studio offering creative 
thinking and strategic solutions for commercial and 
hospitality spaces. Co-Founders Frank Mataipule, architect, 
and Megan Freckelton, interior designer, bring more than 35 
years of combined experience in creating successful, design 
forward, social spaces. These former Co-Design Directors at 
Punch Bowl Social led the interior design and architecture 
with their team for multiple locations across the country 
through innovative and creative storytelling. Designing with 
Robert Thompson since 2012, they have worked on 30+ 
projects together and $130 million total development dollars 
have been spent over their collaboration history.

FAM Co-Founders, Frank And Megan, have worked on 
projects in 24 states and counting, been a part of many 
award-winning design teams and have received multiple 
IIDA Interior Design BESTawards, including one BEST in 
“Innovation & Creativity”. One project in Nashville made the 
2018 Architectural Digest list of “The Most Beautifully 
Designed Bar in Each State in America” and their projects 
have been mentioned in other publications such as: Travel + 
Leisure, Hospitality Design, Food & Wine, Fast Company, 
Forbes and Restaurant Development and Design.

©Angevin & Co.
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Communications + Marketing

Feed Media has served as the communications partner to Robert Thompson for more than seven 
years, supporting the rapid growth of his company’s highly-successful brands and solidifying the 
respect of top national media, high-visibility influencers and industry competitors. 

Our involvement in Angevin concepts far exceeds simple promotion - our integration includes 
securing national awards, partnering with tourism boards, identifying potential partners and 
more, complimenting our full-service marketing, PR, social strategy and concepting support 
services.

©Angevin & Co.
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Award winning 20 unit, eatertainment concept. Venues averaged 23,000 sf with an 

AUV or $7.2 million. 

©Angevin & Co.

Premium eatertainment concept with elevated culinary, beverage, and design 

aesthetics. Venues average 20,000 sf and offer duck pin bowling, darts, karaoke, and 

makertainment.

A wine, tapas, and spirits venue in the Hotel Indigo in Denver, Colorado.

5.4 acres with 26,000 sf Lodge and two court buildings with 8 indoor pickleball 

courts, 3 covered courts, and 2 outdoor courts. Outdoor activation area of 18,000 sf 

with firepits, tent cabanas, children’s play areas, and social gaming.

Boutique hotel in the heart of New Orleans. Remodeled and reimagined in 2021, The 

Frenchmen continues to honor tradition by breathing new life throughout the 

historic walls. Hotel amenities include Tiki Tock, a modern twist on the classic tiki 

bars of yesteryear.
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As a leader in the eatertainment space, Camp Pickle

has the unique ability to bring not only a recreation 

amenity to the District but also a craft food and 

beverage venue that is a unique community 

gathering place for groups of all sizes and ages, 

creating 200+ jobs for the community. 

In addition to 13 pickleball courts, Camp Pickle will 

include 8 duckpin bowling lanes, a darts program, 

karaoke rooms, foosball, yard games, and a children’s 

play area.

©Angevin & Co.
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“Eatertainment venues are revitalizing urban main streets and 

shopping centers by drawing traffic and consumers seeking high-

quality service, diverse entertainment and unique dining 

experiences.”

“Eatertainment is arguably one of the most disruptive 

emerging sub-sectors in the restaurant universe, and we see 

parallels between eatertainment today and the emergence of 

fast-casual in the early 2000s.”

“About 70% of consumers prefer to visit eatertainment venues 

for group outings, rather than casual dining.”

“21% of diners are willing to pay more at eatertainment venues 

than traditional bars

and restaurants.”

—
US Food in Demand Series, 
Restaurants November 2019

—
William Blair & Company

—
Technomic, May 2019

—
US Food in Demand Series, 
Restaurants November 2019

©Angevin & Co.

DocuSign Envelope ID: A20E6468-3FA1-4BE9-AD5C-08BEB106B32D



©Angevin & Co.

Leaning into the classic summer camp aesthetic, the space takes you back to a 

simpler time. Pre-industrial age when you awoke in your cabin to the sun and a bugle 

call, not to an alarm or cell phone. The design celebrates the camp aesthetic through a 

classic color palette of dark greens, reds, golds with pops of blue, patterns mimic 

picnic blankets, wool camp throws and bandanas, and custom details use camp 

activities as the inspiration. The structures throughout are log, board and batten or 

tented canvas, and evergreens and firepits dot the landscape. A space that is 

comfortable and flexible for a group of two or fifty to come play, eat, drink and 

reconnect.

Experience Camp Pickle
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Phase II 
Community 
Court Pavillion

Phase I 
Camp Pickle

Concept Site Plan Option A
Phase I: Camp Pickle Boca Raton included restaurant, self-pour beer walls, 8 indoor courts, 3 
covered courts, 2 outdoor courts, 8 duck pin bowling lanes, darts, yard games, karaoke, and 
approx. 244 Parking Spaces
Phase II: Proposed Community Court Pavilion expansion with 12 covered courts 

Total Site Area: 8.4 acres
Camp Pickle: 6.3 acres Community Court Pavilion: 2.1 acres 
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Phase II Community 
Court Pavilions

Phase I 
Camp Pickle

Concept Site Plan Option B
Phase I: Camp Pickle Boca Raton included restaurant, self-pour beer walls, 8 indoor courts, 3 
covered courts, 2 outdoor courts, 8 duck pin bowling lanes, darts, corn hole, karaoke, and 
approx. 224 parking spaces
Phase II: Proposed independent Community Court Pavilion with 12 covered courts and approx. 
30 parking spaces

Total Site Area: 8.4 acres
Camp Pickle: 6.4 acres Community Court Pavilion: 2 acres
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Total Amenity Area 70,500 SF

The Lodge 26,000 SF

The Gator 14,000 SF

The Flamingo 11,000 SF

The Ranger Station 1,500 SF

The Park 18,000 SF

4 Indoor Courts, 
1 Covered Court

8 Duck Pin 
Bowling, 2 

Karaoke Rooms, 
Foosball, Shuffle,  

& Darts

4 Indoor Courts, 
2 Covered Court

2 Outdoor Courts, 
Yard Games
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Reminiscent of a 1940s lake lodge, the Lodge is the heart of the camp housing the 
mess hall, recreation activities and providing a community gathering place. The 
Lodge is the primary restaurant space with seating for approximately 600 guests 
in a variety of settings accommodating groups from 2 to 200. The Lodge has a 
variety of social gaming activations including 8 lanes of duck pin bowling, 
foosball, darts, and karaoke rooms. Exterior materials are inspired by national 
parks architecture.
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Modeled after a trailhead kiosk, the Lodge entry includes an information station 
assisting guests with court, paddle, and game rentals; merchandise sales; and general 
facility information. Easily approachable from the entry is the food hall style ordering 
counter and casual dining area.
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Camp Pickle provides a curated beer, wine, and craft cocktails selection through our 
self-pour beverage walls located throughout the site. The self-pour beverage system 
uses the latest industry technology to improve the guest experience and maximize 
revenue. 
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Casual lounge area with stone fireplace and furniture and lighting inspired by 
vintage fabrics.
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Light filled community gathering place ideal for private events with 4 duck pin 
bowling lanes, darts area and a variety of seating groups.
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Each court building houses 4 indoor courts in a conditioned space with the ability to 
open onto the adjacent Park and covered courts through large glass garage doors and 
hanger style doors.
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The restaurant industry has historically benefitted from an abundance of hard-working young 
adults and seasoned professionals, drawn to the hustle, creative culture and financial opportunities 
it presented. However, economic cycles, employment trends and cultural evolutions demand that 
we, the innovators in the industry, adapt and stand through the current cascading forces. Labor 
inflation cannot be ignored. The Great Resignation cannot be wished away. The days of tip-credit for 
service staff in many states is gone for good. Municipal level and state minimum wage expansions 
persist. Demand for more emotionally and financially stable conditions prevail among workers.

We sit and watch the tides, hoping that they will change, or we can grow stronger than our 
competitors by wading in and learning to swim within the choppy waters. Our founder’s 25 years of 
experience owning and operating extremely successful, high-volume eatertainment venues has 
informed the creation of Camp Pickle and inspired the evolved culinary program which will utilize a 
food hall-style counter service model vs a low customer satisfaction, high labor cost, full-service 
dining model
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Camp Pickle casts the widest imaginable customer net, therefore, its culinary offering draws from a 
marriage between two of the nation’s most popular cuisines: zesty, flavorful Mexican and iconic comfort 
food rooted in the American south. This is where pimento cheese meets habanero sorghum and smoked 
brisket meets Duke’s Mayo and morita chile bbq sauce. We bring the heart and imagination of the American 
south to the cherished essence of Mexico.
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Whatever our age, whatever our vibe and the size of our 
tribe, whoever we are, whoever we’re with, there’s always 
time to grab a bite, have a drink, play some games and 
connect once again to our fellow humans to see what 
happens. Whether we are a family of four looking to play 
pickleball doubles over a snack and cold drinks, or a 30-
something team of co-workers finding ways to connect 
outside the workplace, we are explorers and gravitate to 
experiences. We include early morning pickleball and 
smoothie drinking aging adults looking to expand their social 
network, and remain active. We are the youthful
millennial that only needs one hand for a pickle paddle and 
another for a chilled drink. Seeking possibilities is what 
gives us our balance in life and allows us to explore new 
adventures, make new friends and take off our ‘adulting’ 
hat for a moment. Only to wake up and start again. 
We are a tribe of those who don’t want to just consume but 
want to take part.
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A WIN WIN
Camp Pickle strives to be a long-term member of the community. We propose a 50-year ground lease 
with (2) 10-year options. Lease terms to be negotiated as part of the District’s initial investment.

Success for Camp Pickle is success for the District. Camp Pickle will be a regional draw as well as a 
local amenity creating economic impact far beyond the project limits. Camp Pickle Growth Co, LLC 
will develop, own, operate, and maintain the facility bringing 200+ new jobs to the District.

©Angevin & Co.

DEEP BENCH
Our history of success and our long-term relationships in the eatertainment industry afford us many 
options for development financing. We have built a network of capital partners and joint venture 
development partners. Our network of potential partners includes but is not limited to:

Good Alpha Industries (GA

Good Alpha (GA) is a high impact venture capital firm focused exclusively on consumer 
products, consumer entertainment and consumer technology companies, with a 
dedicated investment platform in the pickleball industry. GA owns one of twelve 
professional pickle teams in Major League Pickleball., the LA Mad Drops and DUPR, a 
player ratings and pickleball tournament data software.

Simon Property Group

Simon Property Group, Inc. is an American real estate investment trust that invests in 
shopping malls, outlet centers, and community lifestyle centers. It is the largest owner 
of shopping malls in the United States and is headquartered in Indianapolis, Indiana.
Worldwide, it owns interest in 232 properties as of 2021 and publicly traded on the 
NYSE with a market cap of $39.78B.

Align

Inland Development Group
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$   15,803,500Building Construction
The Lodge
The Gator
The Flamingo
The Park

$     3,206,000Furniture, Fixtures and Equipment

©Angevin & Co.

Development budget does not include Phase II  - Community Court Pavilion. The

addition of the Community Court Pavilion may require addition public 

investment.
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CAMP PICKLE AS SAVIOR
48.3 million adult Americans played pickleball at least once in the past 12 months, an increase of 35% 
since the APP’s last research was concluded in August 2022, when the adult participation number 
reached 36.5 million.* The updated study also showed that the average age of pickleball players is 34.8 
years, considerably younger than previously assumed, highlighting the growth of the game, in 
particular, among people between 18 and 44.

Demographics – Who is Playing Pickleball the Most?The latest research reveals that the average age of 
avid pickleball players is 34.8. More than 70% of avid pickleball players are between the ages of 18 and 
44; 40% are between 25 and 34; and 18% are between 18 and 24. Additionally, since August 2022 there 
has been an 86% growth in players aged 35-44, and a 32% growth in casual players (those playing at 
least once per year).

Pickleball is an inclusive sport by nature, appealing to all demographics, but the highest 
concentration of avid players are male – 62%. Among casual players, 57% are male and 43%

MONETIZING THE DAY PARTS
Unlike traditional eatertainment, pickle ball related 
concepts activate at 8am for the pickle ball “sporting” 
class. Coffee, smoothies and breakfast counter service 
are available from 8am - 11am. Given this enthusiast 
spectrum for pickle ball, the courts activate up to 17 
hours a day with the guests attending after 5pm 
consuming more alcohol and food. As with all 
eatertainment concepts, Camp Pickle is “sticky” 
generating significantly expanded “dwell time” and 
incremental spend vs casual dining and traditional bars.

*Source: New App Research Reveals Nearly 50 Million 
Adult Americans Have Played Pickleball in the Last 12 
Months; Average Age Drops to 35, Yahoo Finance, 
March 2023

©Angevin & Co.
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Designed to support both ala carte guests and corporate events, Camp Pickle will 

drive event business, as groups come back together to celebrate and connect in-

person again. As a large format restaurant, Camp Pickle provides spaces for private 

parties and large social and corporate events, especially early in the week. Spaces 

can modulate to facilitate both a la carte and event sales simultaneously during the 

daytime and evening. We believe this segment of the business will represent around 

35% of total revenue.
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Projected revenue does not include potential revenue from Phase II – Community 

Court Pavilion. Projected revenue does not include preferential community 

access or pricing structure. Community pricing may be negotiated through the 

District’s initial investment negotiations.
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Due diligence

Entitlements

Design

Bid / 
Permitting

Construction

Pre-Opening

©Angevin & Co.

DocuSign Envelope ID: A20E6468-3FA1-4BE9-AD5C-08BEB106B32D



These materials and any presentation or spreadsheet of which they 
form a part are being provided by Angevin & Co (the “Company”) on a confidential basis and are intended 
solely for the information of the person(s) to whom they have been transmitted for discussion purposes 
only. The information in these materials is proprietary information of the Company and may not be 
disclosed, reproduced or otherwise disseminated to third parties in whole or in part without the 
Company’s prior written consent. By accepting delivery of these materials and receiving any other oral 
or written information provided by the Company or its representatives, the recipient agrees to keep 
confidential the contents of these materials and such other information and not to disclose the same to 
any third party or otherwise use the same for any purpose other than evaluating an investment in the 
Company.

These materials and the presentations or spreadsheet of which they are a part, and the summaries 
contained herein, do not purport to be complete and no obligation to update or otherwise revise such 
information is being assumed. Nothing shall be relied upon as a promise or representation as to the 
future performance of the Company. The information contained herein is not intended to provide, and 
should not be relied upon for, accounting, legal or tax advice or investment recommendations. 
Prospective investors should also seek advice from their own independent tax, accounting, financial, 
investment and legal advisors to properly assess the merits and risks associated with an investment in 
the Company in light of their own financial condition
and other circumstances.

These materials are not an offer to sell securities and are not soliciting an offer to buy securities in any 
jurisdiction where the offer or sale is not permitted. These materials are not advice, a recommendation 
or an offer to enter into any transaction with the Company or any of its affiliates. There is no guarantee 
that any of the goals, targets or objectives described in these materials will be achieved. 

Some statements and information in these materials represent the Company’s expectations and involve 
certain risks and uncertainties. These forward-looking statements may include figurative projections or 
be identified by the use of words such as “may,” “will,” “expect,” “intend,” “anticipate,” “estimate,” 
“believe,” “plan,” “project” or other similar language. The Company has based these forward-looking 
statements on its current expectations and projections about future events. The Company believes that 
the expectations and assumptions that have been made with respect to these forward- looking 
statements are reasonable. However, such expectations and assumptions may prove to be incorrect. A 
number of factors could lead to results that may differ from those expressed or implied by the forward-
looking statements. Given this level of uncertainty, prospective investors should not place undue 
reliance on any forward-looking statements.

©Angevin & Co.
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Forms 
 
 
 
 

ACKNOWLEDGEMENT OF ADDENDA 
 

INSTRUCTIONS: COMPLETE PART I OR PART II, WHICHEVER APPLIES 

 

PART I: 
List below the dates of issue for each addendum received in connection with this Solicitation: 
 

Addendum #1 Dated       
 

Addendum #2 Dated       
 

Addendum #3 Dated       
 

Addendum #4 Dated       
 

Addendum #5 Dated       
 

Addendum #6 Dated       
 

Addendum #7 Dated       
 

Addendum #8 Dated       
 

Addendum #9 Dated       
 

Addendum #10 Dated       
              
PART II: 
 

  NO ADDENDUM WAS RECEIVED IN CONNECTION WITH THIS SOLICITATION 
              
 
 
____________________________________________________________________________   
Firm Name 
 
____________________________________________________________________________   
Signature 
 



Camp Pickle Growth Co, LLC
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____________________________________________________________________________   
Name and Title (Print or Type) 
 
________________________________________ 
Date 

Robert Thompson, Authorized Representative

07/20/2023
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PROPOSAL SUBMITTAL SIGNATURE PAGE 
 

By signing this Proposal, the Proposer certifies that it satisfies all legal requirements as an entity to do 
business with the District, including all Conflict-of-Interest provisions. 
 

Firm Name:  
 

_____________________________________________________________________________ 
Street Address:  

 
_____________________________________________________________________________ 
Mailing Address (if different from Street Address):  

 
_____________________________________________________________________________ 

 
Telephone Number(s): _________________________________________  

 
Fax Number(s): _______________________________________________ 

 
Email Address: ________________________________________________  

 
Federal Employer Identification Number: 

_____________________________________________ 
 

Prompt Payment Terms: _____% _____ days’ net _____days 
   

Signature: 
_____________________________________________________________________ 

 (Signature of authorized agent)  
 

Print Name: ___________________________________________  
 

Title: _________________________________________________ 
 
Date:           

 
By signing this document, the Proposer agrees to all terms and conditions of this Solicitation and the 
resulting contract/agreement. 
 
THE EXECUTION OF THIS FORM CONSTITUTES THE UNEQUIVOCAL OFFER OF PROPOSER TO BE BOUND 
BY THE TERMS OF ITS PROPOSAL, FOR NOT LESS THAN 90 DAYS, AND THE PROPOSER’S UNEQUIVOCAL 
OFFER TO BE BOUND BY THE TERMS AND CONDITIONS SET FORTH IN THIS SOLICITATION. FAILURE TO 
SIGN THIS SOLICITATION WHERE INDICATED ABOVE, BY AN AUTHORIZED REPRESENTATIVE, SHALL 
RENDER THE PROPOSAL NON-RESPONSIVE.  THE DISTRICT MAY, HOWEVER, IN ITS SOLE DISCRETION, 
ACCEPT ANY PROPOSAL THAT INCLUDES AN EXECUTED DOCUMENT WHICH UNEQUIVOCALLY BINDS 
THE PROPOSER TO THE TERMS OF ITS PROPOSAL. 

 
 
 

Camp Pickle Growth Co, LLC

745 Ivanhoe St., Denver, CO 80220

rt@angevinco.com

Robert Thompson

Authorized Representative

07/20/2023
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CONFLICT OF INTEREST DISCLOSURE FORM 

 
The award of this contract is subject to the provisions of Chapter 112, Florida Statutes.  All Proposers 
must disclose within their Proposal:  the name of any officer, director, or agent who is also an employee 
of the City of Palm Beach Gardens. 
 
Furthermore, all Proposers must disclose the name of any District employee or officer who owns, 
directly or indirectly, an interest of more than five percent (5%) in the Proposer’s firm or any of its 
branches.  
 
The purpose of this disclosure form is to give the District the information needed to identify potential 
conflicts of interest for evaluation team members and other key personnel involved in the award of this 
contract. 
 
The term “conflict of interest” refers to situations in which financial or other personal considerations 
may adversely affect, or have the appearance of adversely affecting, an employee’s professional 
judgment in exercising any District duty or responsibility in administration, management, instruction, 
research, or other professional activities.   
 
Please check one of the following statements and attach additional documentation if necessary: 
 
_________ To the best of our knowledge, the undersigned firm has no potential conflict of interest 

due to any other Cities, Counties, contracts, or property interest for this Proposal.  
 
_________ The undersigned firm, by attachment to this form, submits information which may be a 

potential conflict of interest due to other Cities, Counties, contracts, or property interest 
for this Proposal. 

 
Acknowledged by: 
 
 

____________________________________________________________________________ 
Firm Name 

 
 

____________________________________________________________________________ 
Signature 

 
 

____________________________________________________________________________ 
Name and Title (Print or Type) 

 
 

____________________________________________________________________________ 
Date  



Camp Pickle Growth Co, LLC

Robert Thompson, Authorized Representative

07/20/2023
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NOTIFICATION OF PUBLIC ENTITY CRIMES LAW 
 

Pursuant to Section 287.133, Florida Statutes, you are hereby notified that a person or affiliate who has 
been placed on the convicted contractors list following a conviction for a public entity crime may not 
submit a Proposal on a contract to provide any goods or services to a public entity; may not submit a 
Proposal on a contract with a public entity for the construction or repair of a public building or public 
work; may not submit Proposals on leases or real property to a public entity; may not be awarded or 
perform work as a contractor, supplier, sub-Proposer, or consultant under a contract with any public 
entity; and may not transact business with any public entity in excess of the threshold amount provided 
in Section 287.017 [F.S.] for Category Two [$35,000.00] for a period of thirty-six (36) months from the 
date of being placed on the convicted contractors list. 
 
 
Acknowledged by: 
 
 

____________________________________________________________________________ 
Firm Name 

 
 

____________________________________________________________________________ 
Signature 

 
 

____________________________________________________________________________ 
Name and Title (Print or Type) 

 
 

____________________________________________________________________________ 
Date 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

Camp Pickle Growth Co, LLC

Robert Thompson, Authorized Representative
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Notification of Public Records Law Pertaining to Public Contracts and Requests 

for Contractor Records Pursuant to Chapter 119, Florida Statutes 
Pursuant to Chapter 119, Florida Statutes, Contractor shall comply with the public records 
law by keeping and maintaining public records required by the Greater Boca Raton Beach & 
Park District in order to perform the service.  Upon request from the Greater Boca Raton 
Beach & Park District’s custodian of public records, Contractor shall provide the Greater Boca 
Raton Beach & Park District with a copy of the requested records or allow the records to be 
inspected or copied within a reasonable time at a cost that does not exceed the cost provided 
in Chapter 119, Florida Statutes or as otherwise provided by law.  Contractor shall ensure that 
public records that are exempt or confidential and exempt from public records disclosure 
requirements are not disclosed except as authorized by law for the duration of the contract 
term and following completion of the contract. Upon completion of the contract, Contractor 
shall transfer, at no cost, to the Greater Boca Raton Beach & Park District all public records in 
possession of the Contractor or keep and maintain public records required by the Greater 
Boca Raton Beach & Park District in order to perform the service. If the Contractor transfers 
all public records to the Greater Boca Raton Beach & Park District upon completion of the 
contract, the Contractor shall destroy any duplicate public records that are exempt or 
confidential and exempt from public records disclosure requirements. If the Contractor keeps 
and maintains public records upon completion of the contract, the Contractor shall meet all 
applicable requirements for retaining public records.  All records stored electronically must 
be provided to the Greater Boca Raton Beach & Park District, upon request from the Greater 
Boca Raton Beach & Park District’s custodian of public records, in a format that is compatible 
with the information technology systems of the Greater Boca Raton Beach & Park District. 
 
 
Acknowledged: 
 
___________________________________________________________________________________ 
Firm Name 
 
___________________________________________________________________________________ 
Signature 
 
___________________________________________________________________________________ 
Name and Title (Print or Type) 
___________________________________________________________________________________ 
Date 
  

Camp Pickle Growth Co, LLC

Robert Thompson, Authorized Representative

07/20/2023
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NON-COLLUSION AFFIDAVIT 
 

STATE OF ______________ 
COUNTY OF ____________ 
 
Before me, the undersigned authority personally appeared ____________________________, who, 
after being by me first duly sworn, deposes and says of his/her personal knowledge that: 
 
a. He/She is __________________________ of ______________________________, the 

Proposer that has submitted a Proposal to perform work for the following: 
 

RFP No.: _______________________  Title:      
  

 
b. He/She is fully informed respecting the preparation and contents of the attached Request for 

Proposals, and of all pertinent circumstances respecting such Solicitation. 
 
 Such Proposal is genuine and is not a collusive or sham Proposal. 
 
c. Neither the said Proposer nor any of its officers, partners, owners, agents, representatives, 

employees, or parties in interest, including this affiant, has in any way colluded, conspired, 
connived, or agreed, directly or indirectly, with any other Proposer, firm, or person to submit a 
collusive or sham Proposal in connection with  the Solicitation and contract for which the 
attached Proposal has been submitted or to refrain from proposing in connection with such 
Solicitation and contract, or has in any manner, directly or indirectly, sought by agreement or 
collusion or communication or conference with any other Proposer, firm, or person to fix the 
price or prices in the attached Proposal or any other Proposer, or to fix any overhead, profit, or 
cost element of the Proposal price or the Proposal price of any other Proposer, or to secure 
through any collusion, conspiracy, connivance, or unlawful agreement any advantage against 
the City or any person interested in the proposed contract. 

 
d. The price or prices quoted in the attached Proposal are fair and proper and are not tainted by 

any collusion, conspiracy, connivance, or unlawful agreement on the part of the Proposer or any 
of its agents, representatives, owners, employees, or parties in interest, including this affiant. 

 
 

_______________________________ 
Signature 

 
Subscribed and sworn to (or affirmed) before me this _______ day of _____________________ 20__, 
by ______________________________, who is personally known to me or who has produced 
_______________________________________________ as identification. 
 
SEAL      Notary Signature_____________________________ 
      Notary Name: _______________________________ 
      Notary Public (State): __________________________ 
      My Commission No: ___________________________ 
      Expires on: __________________________________ 
 

Design, Finance, Develop and Operate Racquet
Sport Facility at Park Site Located in Boca Raton, FL Greater Boca Raton Beach & Park District

RFP 2023-04

Authorized Representative

Robert Thompson

Camp Pickle Growth Co, LLC
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TRUTH – IN – NEGOTIATION CERTIFICATE 
 

The undersigned warrants (i) that it has not employed or retained any company or person, other 
than bona fide employees working solely for the undersigned, to solicit or secure the Agreement 
and (ii) that it has not paid or agreed to pay any person, company, corporation, individual, or 
firm other than its bona fide employees working solely for the undersigned or agreed to pay any 
fee, commission, percentage, gift, or any other consideration contingent upon or resulting from 
the award or making of the Agreement. 

 
The undersigned certifies that the wage rates and other factual unit costs used to determine the 
compensation provided for in the Agreement are accurate, complete, and current as of the date of the 
Agreement.   
 
(This document must be executed by a Corporate Officer.) 
 
 

      Name: ___________________________   
 
 
 Title: ___________________________   
 
 
 Date: ___________________________   
 
 
 Signature:        
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Robert Thompson

Authorized Representative

07/20/2023
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SOLICITATION SUMMARY 

 
Greater Boca Raton Beach & Park District 

21618 St. Andrews Blvd. 
Boca Raton FL, 33433 

 
IMPORTANT NOTICE 
The information you provide on this page will be read aloud at the public opening for this 
Solicitation.  It is important that the summary information you provide below is exactly the 
same information contained in your Proposal.  If subsequent to the opening of Proposals, 
the District determines that the information contained in the electronic version of your 
Proposal is different from the information on this Solicitation Summary, the District 
reserves the right to deem your Proposal non-responsive and remove your Proposal from 
further evaluation and consideration for contract award. 
 
PROPOSAL INFORMATION 
 
Proposal Number:  RFP 2023-04 
 
Title: Development of a Racquet Sports Facility.  
 
Due Date and Time:  Month Day, 2023 @ 12:00 PM 
 
Name of Proposer: 
 ___________________________________________________ 
 
Address:  
 ___________________________________________________ 
 
Contact Person:  
 ___________________________________________________ 
 
Authorized Signature: 
 ___________________________________________________ 
       
Date:   
 ___________________________________________________ 
  
 
By signing and submitting this Solicitation Summary, the Proposer affirms that the 
information provided above is an exact and correct summary of the information 
contained in the electronic version of the Proposer’s Proposal to the Greater Boca 
Raton Beach & Park District. 
 
 
THIS SOLICITATION SUMMARY MUST BE SIGNED AND INCLUDED AS AN 
ORIGINAL HARD COPY IN THE ENVELOPE CONTAINING YOUR PROPOSAL. 
 

 
 

Camp Pickle Growth Co, LLC

745 Ivanhoe St., Denver, CO 80220

Robert Thompson

07/20/2023
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